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Abstract— This paper aims to the changing awareness and 

use of web 2.0 applications in changing information 

environment in research scholars of Alagappa University 

nowadays the web 2.0 social software has emerged as a 

major component of the web 2.0 movements. Among The 

students and research scholar. The internet technologies of 

the subsequent generation have been profoundly social as 

list servers, groupware, and web based communities have 

linked people around the world. This social focus in aware 

and usage of such as  social software’s, blogs, wikis, social 

networking like face book, twitter, media sharing like 

YouTube, Skype and RSS feeds etc.,  

Keywords: web 2.0, social software, blogs, wikis, social 

networking etc. 

 

1.1 Introduction 

 Web 2.0 movements and has been taking the world 

by storm. Web 2.0 takes the stagnant web 1.0 and makes it 

more user collaborative participators and personalized. The 

current generation of web based social networking 

applications and service is designed around architecture of 

participation and communal collaboration. Technology must 

be managed, utilized and deployed to enhance the competitive 

position. The relationship between people and technology has 

special meaning and characteristics. The advancement in 

computer networks and information technologies has reshaped 

the information society. This study we examine the new 

technologies and opportunities that web 2.0 offers above and 

beyond brick and mortar and extensions to the internet. This 

study explores the web 2.0 world encompassed by the wide 

range of technology. This study presents preliminary findings 

of the ―Awareness and use of web 2.0 applications by the 

research scholars in Alagappa University Karaikudi – a study‖ 

 

1.2 Definition 

Tim O’Reilly, founder and CEO of O’Reilly Media, 

Inc., defines the term ―Web 2.0 is the network as platform, 

spanning all connected devices; Web 2.0 applications are 

those that make the most of the intrinsic advantages of that 

platform: delivering software as a continually-updated service 

that gets better the more people use it, consuming and 

remixing data from multiple sources, including individual 

users, while providing their own data and services in a form 

that allows remixing by others, creating network effects 

through an ―architecture of participation,‖ and going beyond 

the page metaphor of Web 1.0 to deliver rich user experiences. 

 

1.3 Web 2.0 an overview 
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 What is the impact of wikis, blogs, podcasts, 

folksonomies, mashups, social networks, virtual words and 

RSS filters on corporate productivity and management? All 

these technologies are identified with what is commonly 

referred to as web 2.0. a second generation in the development 

of the world wide web conceived as a combination of 

concepts, trends and technologies that focus on user 

collaboration sharing of user generated content and social 

networking. A web 2.0 site may allow users to interact and 

collaborate with each other in a social media dialogue as 

creators of user generated content in a virtual community, in 

contrast to websites where people are limited to the passive 

viewing of content. 

 

1.4 Web 2.0 applications 

 

There are different types of web 2.0 applications and here are 

few  

1. Blogs 

2. Social networks 

3. YouTube 

4. Wikis 

5. RSS feeds 

1. Blogs: the term web log or blog was coined by Jorn 

Barger in 1997 and refers to a simple webpage 

consisting of brief paragraphs of opinion, 

information, personal, diary entries or links, called 

posts, arranged chronologically with the most recent 

first in the style of an online journal (Doctorow et al 

2002) most blogs also allow visitors to add a 

comment below a blog entry. The blog is a way of 

distributing news, ultimately it is providing an easy 

way to produce dynamic learning environments even 

though without basic knowledge of web page 

construction and it is an alternative digital portfolio 

or as a learning log. Blog software also facilities 

syndication in which information about the blog 

entries. 

2. Social networks: web 2.0 is collaborative and 

interactive today social networking sites are fulfilling 

the potential of the web, connecting people across the 

globe. The World Wide Web was full of interesting 

information. These networks have social functions in 

that they represent environments in which individual 

can maintain contact with people they already know 

as well making new special and business contacts. A 

social network thus can be formalized into a net 

structure comprising nodes and edges. Nodes 

represent individual organizations. Edges connecting 

nodes are called ties. Which represent the 

relationship between the individuals and 

organizations. Mainly Face book, MySpace, twitter, 

LinkedIn is a most popular social networking sites. 

3. YouTube: web 2.0 technologies provide better access 

and sharing mechanisms for multimedia information. 

One of the biggest growth areas has been amongst 

services that facilitate the storage and sharing of 

multimedia content. YouTube is popular service take 

the idea of the ―writeable‖. Web and enable it on a 

massive scale. Literally millions of people now 

participate in the sharing and exchange of these 

forms of media by producing their own podcasts, 

videos and others. YouTube development has only 

been made possible through the widespread, adoption 

of high quality, low cost digital media technology 

such as hand held video cameras. 

4.  Wikis: wiki is web 2.0 application wikis are useful 

in support for collaborative work. It is a webpage or 

set of web pages than can be easily edited by any 

one. Who is allowed access as a collaborative tool 

facilitates the production of a group work is widely 

understood. It is hypertext linking between pages is 

used to create a navigable set of pages. It is a system 

that allows one or more people to build up a corpus 

of knowledge in a set of interlinked web pages, using 

a process of creating and editing pages. The most 

famous wiki is Wikipedia. 

5. RSS Feeds (Rich Site Summary or Really Simple 

Syndication): RSS is a form of syndication in which 

a section of website is made available for other sites 

to use. RSS feeds to provide an updated list of 

content from a site. This originated with news and 

blog sites but is increasingly used to syndicate any 
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information aggregator can subscribe to a feed, check 

for new content at user determinate intervals and 

retrieve the content. 

2. Review of literature 

 

 According to O’Reilly (2009) web 2.0 is a set of 

social, economic and technology trends that connectively from 

the basis for the next generation of the internet. According to 

Foo and Ng (2008) have studied the widespread embracement 

of web2.0 technologies, pervasiveness of handheld devices. 

Wikipedia (2012) new release of computer software has 

featured versions numbering along the lines of 1.0, 2.0, and 

2.2 and so on, and the phrase. The term web 2.0 is widely 

defined and interpreted it was reportedly first conceptualized.  

 

3. Methodology of the study 

 

 A survey was carried out in order to gather necessary 

information regarding the access, Awareness and use of web 

2.0 applications by the research scholars in Alagappa 

University; A study. A sample population of 300 research 

scholars was targeted to complete questionnaire for studies out 

of 300 I received 235 filled in questionnaire i.e.78.33%. 

 

4. Objectives of the study 

 

1. To find out the awareness and usage of Web 2.0 

applications. 

2. To examine the purpose users frequency in using 

Web 2.0 applications. 

3. To find out the usefulness of Social Networking 

Sites. 

4. To find out the barriers in accessing Web 2.0 

applications. 

 

5. Data Analysis and Interpretation 

 

An attempt has been made in this chapter to report 

and summarize the research data collected from research 

scholars in Alagappa University Karaikudi. 

 

S.No Gender No of 

Respondents  

Percentage 

1 Female 138 58.72 

2 Male 95 41.27 

Total 235 100 

 

 

 

 
 

Figure I: Gender wise distribution 

 

 Table and Figure I give the detailed distribution of 

the research scholars. Among the Female scholars 59 %. 

Among them 12% were Male scholars. 

 

 

 

 

 

 

Table II: Type of research scholars 

 

S.No Type No of 

Respondents  

Percentage 
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1 M.Phil 92 39 

2 PhD 143 61 

Total  235 100 

 

Table 4.2 gives the detailed distribution of the 

research scholars among the scholar type wise. 61% were 

Ph.D. research scholars. Among them 32 % were M.Phil 

research scholars.  

 

Table III: Frequency of using web 2.0 applications 

 

S.No Frequency No of 

Respondents  

Percentage 

1 Daily 37 16 

2 Weekly 76 32 

3 Twice in a 

week 

68 29 

4 Occasionally 54 23 

Total 235 100 

 

 
 

Figure III: Frequency of using web 2.0 applications 

 

Table and Figure III give the frequency of using web 

2.0 applications. Around half of the respondents i.e. 32 % use 

web 2.0 applications weekly and 29 % twice in a week, 23 % 

occasionally 16 % daily. 

 

Table IV: Knowledge of web 2.0 applications 

 

S.No Knowledge of 

web 2.0 

No of 

Respondents  

Percentage 

1 blogs 44 19 

2 Social Networks 84 36 

3 YouTube 68 29 

4 Wikis 25 11 

5 RSS feeds 14 5 

Total 235 100 
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Figure IV: Knowledge of web 2.0 applications 

 

Table and Figure IV it is clear that at the highest of 

36% were aware of social networks like face book, twitter and 

LinkedIn; 29% were aware of YouTube; 19% were aware of 

Blogs; 11% were aware of wikis and 5% were aware of RSS 

Feeds.  

Table V: Frequency of using Email accounts 

 

S.No E-Mail No of 

Respondents  

Percentage 

1 Gmail 102 43.40 

2 Yahoo mail 76 32.34 

3 hotmail 40 17.02 

4 Rediffmail 17 7.23 

Total 235 100 

 

The number of respondents having various Email – 

Accounts is given in table V.  Almost all the respondents are 

having at least one E account.  This table also shows at the 

maximum of 43.40% are having G- mail followed by yahoo 

account at 32.34%.  The other E- accounts like Hotmail, 

Rediff etc., are used by very less number of respondents i.e. 

17.02%, 7.23% respectively. 

 

Table VI: Purpose of using web 2.0 applications 

 

S.

No 

Purpose of using No of 

Respondents  

Percent

age 

1 For sharing 

information 

107 46 

2 To communicate with 

peers 

42 18 

3 To write 

collaboration research 

86 36 

Total  235 100 

 

Table VI represents the purpose of using the web 2.0 

applications. The respondents have said that most of the web 

2.0 applications i.e. 46% were used for sharing information, 

36% of them were used to write collaboration research, 18% 

to communicate with peers. 

 

 

 

 

 

 

 

 

 

Table VII: Barriers of accessing web 2.0 applications 
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S.No Purpose of using No of 

Respondents  

Percentage 

1 Lack of technical 

knowledge 

41 17 

2 Lack of  ICT skills 46 20 

3 Unstable internet 

access 

65 28 

4 Unstable power 

sources 

83 35 

Total  235 100 

 

Table and  VII shows the barriers while accessing the 

web 2.0 applications almost most of them have said the same 

problems like unstable power sources (35 %), Unstable 

internet access (28%), lack of ICT skills (20%), and Lack of 

technical knowledge(3.47%). 

 

Major Findings 

 Most of the research scholars are female 59%. 

Most of the respondents are Ph.D Research scholars 61% 

 The results of the study shows that half of the 

research scholars have said they use of web 2.0 

applications weekly others twice in a week, followed 

by occasionally and weekly which shows that there is 

growing awareness about the web 2.0 applications. 

 The results of the study shows that Most of them are 

aware of web 2.0 applications like blogs, wikis, 

YouTube, social networking and RSS feeds. 

 Almost all the respondents have at least one 

Electronic Mail account this indicates that all the 

research scholars are well aware of the information 

technology at present. 

 It is found that most of the respondents are using web 

2.0 applications for the purpose of sharing 

information. 

 Very less number of respondents (17%) is lack of 

technical knowledge below. 

Conclusion 

 Web 2.0 its technologies and applications have 

become emerging topics within the recent years. Our study 

shows some unexpected results about the knowledge of web 

2.0 technologies and the usage of web 2.0 applications. Most 

of the applications are scared usage only the social networks 

and YouTube are frequently used by the research scholars. 
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